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Campaigns and Coronavirus – Links to helpful information 
 
State of Alaska COVID-19 Information: 

https://covid19.alaska.gov/ 

 

City and Borough of Juneau COVID-19 Information: 

https://beta.juneau.org/covid-19 

 

Juneau School District Smart Start Frequently Asked Questions 

https://www.juneauschools.org/faqs-smart-start-2020-b7e7fd7b 

 

Campaigning During Coronavirus: 

https://www.techforcampaigns.org/campaign-guide-coronavirus 

 

Navigating Political Campaigns and Coronavirus: 

https://www.thecampaignworkshop.com/blog/political-campaigns/political-campaign-and-coronavirus 

 

Top 11 Marketing Ideas For Promoting an Election Campaign 

https://www.designhill.com/design-blog/marketing-ideas-for-promoting-an-election-campaign/ 

 
Coronavirus has pushed activism indoors. Here’s how major groups are adapting: 
 
https://mashable.com/article/advocacy-organizations-coronavirus/ 
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 OFFICE OF THE MUNICIPAL CLERK/ 

ELECTION OFFICIAL 
155 S. Seward St., Room 202 

Phone: (907)586-0203  Fax: (907)586-4552  

email: Beth.McEwen@juneau.org  

 

 

POLITICAL SIGNS & CBJ SIGN ORDINANCE INFO 

¶ Political signs do not require a CBJ Sign Permit for placement, but they must meet the 

following standards found in CBJ Ordinance 49.45.300: 

¶ Unlighted, political signs of up to thirty-two square feet each may be displayed on private 

property. 

¶ Signs may be installed no sooner than ninety days prior to the election date and shall be 

removed within five working days after the election date. 

¶ Political signs not relating to a specific election shall be limited to a display period not to 

exceed ninety days within one calendar year. 

¶ Unlighted political signs of up to four square feet may be displayed on private property up 

to two hundred seventy days prior to the election date and shall be removed within five 

working days after the election date. 

¶ Signs must be placed in a manner that does not obstruct the view of drivers to oncoming 

traffic. 

¶ Signs may not imitate traffic signs or signals, or be attached to or be placed adjacent to 

any utility pole, parking meter, traffic sign, signal, or official traffic control device. 

¶ Signs may not move, rotate or flash. 

¶ Signs on licensed, functional motor vehicles are allowed, provided that the primary use of 

the vehicle is not the display of signs and that such vehicle is not used as a static display 

for advertising. Please be aware that Alaska State Statutes considers political signs not 

located on campaign headquarters to be “off-premise advertising” and prohibits their 

placement on, adjacent to or where they may be viewed from state maintained highways 

and right-of-ways, including Egan Expressway, Glacier Highway, Marine Way, Ferry 

Way, Thane Road, Douglas Highway, North Douglas Highway, Mendenhall Loop Road, 

Fritz Cove Road, Mendenhall Peninsula Road, and Engineer’s Cutoff Road (AS 

19.25.080-19.25.105) Questions regarding this may be directed to Right-of-Way Agent, 

AK DOT, 465-4546. More information is also on the State’s DOT Website 

at: http://dot.alaska.gov/stwddes/dcsrow/campaignsigns.shtml 

¶ Please review the signs made for your campaign and their placement and be sure that they 

meet the criteria above. Thank you for your cooperation with these requirements and 

good luck with your campaign! 
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8 “Cs” of a
Superior Campaign Slogan4

		A Good Slogan is COMPATIBLE to the campaign theme.

		A GoodSlogan is CLEAR— simple to understand and say.

		A Good Slogan is CONCISE — just short, sweet soundbyte.

		A Good Slogan is CONNECTED to voters, their concerns, emotions and the 
political environment.

		A Good Slogan is COMPELLING.

		A Good Slogan is CREDIBLE.

		A Good Slogan is CONSISTENT and repeated in all campaign advertising.

		A Good Slogan is CONSTANT and must endure throughout the entire campaign. If 
you decide to base a slogan on a single issue, make sure that issue will be as com-
pelling on election day as it was on announcement day.

CHECKLIST

Memorable US Presidential Campaign Slogans 
1844  James K. Polk — “Reannexation of Texas and reoccupation of Oregon”  
(defining a goal)

1856  John C. Fremont — “Free Soil, Free Labor, Free Speech, Free Men, and 
Fremont” (a play on the candidate’s name)

1864  Abraham Lincoln — “Don’t swap horses in the middle of the stream” (plea 
to consistency and leadership)

1884 Grover Cleveland — “Blaine, Blaine, James G. Blaine, The Continental 
Liar from the State of Maine” (negative to opponent)

1884  James Blaine— “Ma, Ma, Where’s my Pa, Gone to the White House, Ha, 
Ha, Ha” (negative to opponent)

1888  Benjamin Harrison — “Rejuvenated Republicanism” (alliterative)

1896  William McKinley — “Patriotism, Protection, and Prosperity” (alliterative)

1900  William McKinley — “A Full Dinner Pail” (campaign promise)

1916  Woodrow Wilson — “He kept us out of war” (reputation)

1924  Calvin Coolidge — “Keep cool with Coolidge” (play on name)

1928  Herbert Hoover — “A chicken in every pot and a car in every garage”  
(campaign promise)

1952  Dwight Eisenhower — “I Like Ike” (rhyme)

2008  Barack Obama — “Yes We Can!”  (hope and promise)
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DEFENDING DIGITAL DEMOCRACY

NOVEMBER 2017

1. Activate Two-Factor Authentication 
Adding two-factor authentication to your email, file storage, and social media 

accounts is the most important step you can take to secure your information and 

it’s really simple to set up. Your campaign will tell you which two-factor method to 

use. Two-factor authentication makes it a lot harder for the bad guys to get into your 

account, even if they steal your password.

2. Create Strong Passwords 
Make your password as long as possible. Think of it more as a “pass-sentence” than a 

password. Less than 8 characters is too short. 12 or longer is much better. Contrary to 

popular belief, it should not include requirements for numbers, special characters, or 

capitalization. SOMETHINGLIKETHISPASSWORDHERE is actually harder to hack than 

s0m3TH!n6L1k$. String a set of words together that are easy for you to remember. 

Don’t write your password down where someone can find it. If you have even a faint 

suspicion that someone might know your password, change it immediately.

3. Keep work on your work accounts 
Never use your personal email or storage services for campaign work. Foreign 

agents have hacked people’s personal email accounts in the past to steal 

information. To keep your personal life secure, use strong passwords and two-factor 

authentication. 

What Every Campaign Sta!er Should Know About Cybersecurity

Congratulations, you’re a cyber target.

Whether you’re an intern or the campaign manager, cyber criminals are trying to break into your 

accounts and steal the campaign’s information. Everyone has a responsibility to protect themselves and 

the campaign. That includes you.  

There are simple things you must do to avoid making yourself and the campaign a victim.

(Continued on back)
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4. Secure your personal accounts 
Make sure you have two-factor and strong passwords on your personal accounts, 

just in case someone tries to hack your personal life. If you are on Gmail, there’s a 

service for personal accounts called Advanced Protection that uses physical keys to 

give you extra protection from someone else logging onto your accounts. There is 

also a Chrome extension you can download that helps protect Gmail accounts 

against phishing. 

5. Watch out…

a. Clicking links. Avoid clicking links in emails; go directly to a site through your browser 

instead. Just clicking a malicious link can install malware on your computer. Be especially 

careful of links that ask for your password or personal information. If you see something 

suspicious, contact us immediately!

b. Trust your gut. If an email looks funny or has strange grammar, don’t click anything or 

open any attachments. If a co-worker seems to be sending a strange request, or asking 

you to share something sensitive over email, pick up the phone and call them to make 

sure it’s legit. Never click links, open attachments, or send sensitive information in 

response to emails from people you don’t know or addresses you don’t recognize. If you 

see something suspicious or aren’t sure what to do, just say so!

c. Downloading apps. Only download apps from the official Apple or Android store on your 

device. Avoid downloading apps you don’t need, since adversaries will sometimes spy on 

your computer or phone by creating apps disguised as games or helpful tools.

d. Social media. Your social media accounts contain a wealth of information about you 

and your whereabouts that hackers can use to send you sophisticated phishing emails. 

Limit the information you share by default and select security settings that allow only 

accepted friends to see personal information. Don’t accept friend requests from people 

you don’t know. 











INDEX OF RESOURCES 
State of Alaska - Division of Elections 

Internet Homepage Address: http://www.elections.alaska.gov/ 
 

Material Description Availability Charge 
 

H23 (Rev. 06/30/2015)   Page 1 of 6    

Absentee Register List of voters who have requested/voted an absentee ballot by 
mail, by fax and, beginning 15 days prior to election day, in 
person or through special needs.  
 
List includes: Voter name, ascension number, district/precinct, 
mailing address, application type/status, date application was 
received (if applicable), date ballot was sent (if applicable), date 
the ballot was received and district ballot voted.   
 
For primary, general and special elections, upon receiving the 
initial base list, updates will be provided weekly up to the first 
mailing. After the first mailing, updates will be provided bi-weekly 
or after each mailing performed by the division.  After the 
absentee by-mail application deadline, 10 days prior to an 
election, updates will be provided bi-weekly up to the 15

th
 day 

after Election Day, if requested.  The lists provided will be 
statewide and requestors will need to sort out desired district 
information.   
 

Upon prepaid request. 
 
 
 
 
 
. 

$20 Electronic list no updates 
included. 

$50 Per election house 
district electronic list.  
Includes base list and 
updates. 

$100 Per election senate 
district electronic list.  
Includes base list and 
updates. 

$250 Per election statewide 
electronic list.  Includes base 
list and updates. 

 

Absentee Early 
Vote Register 
 

List of voters who voted by early vote method at a regional 
office.   
 
List includes: Voter name, ascension number, district/precinct, 
voting site number, residence address (unless maintained as 
confidential) and party affiliation. 
   

Upon prepaid request. $20 Electronic list no updates 
included. 

$50 Per election house 
district electronic list.  
Includes base list and 
updates. 

$100 Per election senate 
district electronic list.  
Includes base list and 
updates. 

$250 Per election statewide 
electronic list.  Includes base 
list and updates. 

 

Alaska Election 
Laws 
 

Alaska Statutes, Title 15 
The Alaska Administrative Code, Title 6 

Available on the internet: 
http://www.legis.state.ak.us/basis/folio.asp 
 

No charge. 

http://www.elections.alaska.gov/
http://www.legis.state.ak.us/basis/folio.asp


http://www.elections.alaska.gov/
http://www.elections.alaska.gov/pbi.php
http://www.elections.alaska.gov/ci_pg_fof.php
http://www.elections.alaska.gov/ei.php
http://www.elections.alaska.gov/ci_pg_fof_pc.php
http://www.elections.alaska.gov/ci_pg_fof_pc.php
http://www.elections.alaska.gov/er.php


http://www.elections.alaska.gov/
http://www.elections.alaska.gov/er_dd.php
http://www.elections.alaska.gov/er_pd.php
http://www.elections.alaska.gov/ei_return.php
http://www.elections.alaska.gov/er_maps.php


http://www.elections.alaska.gov/
http://www.elections.alaska.gov/pub_mp.php
http://www.elections.alaska.gov/pbi.php
http://www.elections.alaska.gov/pbi_ini_status.php
http://www.elections.alaska.gov/pbi_ini_status.php


http://www.elections.alaska.gov/
http://www.elections.alaska.gov/vi_vrs.php
http://www.elections.alaska.gov/vi_vrs.php
http://www.elections.alaska.gov/ei_sb.php


INDEX OF RESOURCES 
State of Alaska - Division of Elections 

Internet Homepage Address: http://www.elections.alaska.gov/ 
 

Material Description Availability Charge 
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Voter List  List of registered voters.   
 
List includes: Voter name, ascension number, residence 
address (if not maintained as confidential), mailing address, 
district, precinct, party affiliation, sex and ten years voter history. 
 
 

Upon prepaid request. 
 
 

$20 Electronic list.  

$1 CD media charge. 

$20 Per partial or complete 
house district paper list.  

$5 Postage cost for each 
house district paper list. 

 

Voter List - Dated List includes: Voter name, ascension number, residence 
address (if not maintained as confidential), mailing address, 
district, precinct, party affiliation, sex and ten years voter history. 

Upon prepaid request. $20 Electronic list.   

$1 CD media charge. 

$20 Per partial or complete 
house district paper list.  

$5 Postage per house district 
for paper lists.  

 

Voter History 
Statistics Report 

Number of voters who voted in a specific election including 
breakdown by gender 

Available on the internet: 
http://www.elections.alaska.gov/vi_vrs.php 
 

No charge. 

Voting Pamphlets Ballot Measures Pamphlet:  Provides information on ballot 
measures appearing on the Primary Election ballot, sample 
ballots and other voting information. 
 
Official Election Pamphlet: Provides biographical statements 
prepared by candidates, ballot measures appearing on the 
General Election ballot, sample ballots and other voting 
information.  
 
Special Election Pamphlet: Provides information on the topic of 
the special election, sample ballot and other voting information.  
 

Upon request. 
 
Available on the internet: 
http://www.elections.alaska.gov/pub.php 
 
 

No charge. 

 

http://www.elections.alaska.gov/
http://www.elections.alaska.gov/vi_vrs.php
http://www.elections.alaska.gov/pub.php


How to Run for Local Office 
Campaigns 

Links to helpful documents 
(Descriptions in quotes are taken from the sources) 

 
State and Local Government websites: 
 
CBJ Charter and Ordinances: http://www.juneau.org/law/charter/charter.php 
City Elections: http://www.juneau.org/clerk/elections/  
Assembly: http://www.juneau.org/assembly/index.php 
Juneau School District: https://www.juneauschools.org/ 
Board of Education: https://www.juneauschools.org/board-of-education-ddebe663 
APOC: http://doa.alaska.gov/apoc/ 
State elections: www.elections.alaska.gov 
Alaska election laws: http://codes.lp.findlaw.com/akstatutes/15 
 
Campaign Resource Websites: 
 
https://candidatebootcamp.com/blog/know-strengths-political-candidate/ 
This website presents candidates with 23 questions to help decide whether or not to run. It also 
includes a survey tool potential candidates can use to get feedback from friends on their potential 
candidacy. 
 
http://www.localvictory.com   “This website exists for one purpose: to teach candidates, campaign 
staff, political organizations, volunteers and activists how to win political campaigns.  The articles 
and information on Local Victory are non-partisan in nature, and can be used by any candidate of 
any party to learn how to run a successful political campaign. Local Victory brings the know-how of 
professional political consulting to small and mid-sized campaigns.” 
 
https://www.ndi.org/dcc-campaign101 “The National Democratic Institute is a nonprofit, 
nonpartisan organization working to support and strengthen democratic institutions worldwide 
through citizen participation, openness and accountability in government.” Campaign Skills 101 is 
a web page on the NDI site with links to numerous tools that can be adapted to fit most running-
for-local-office situations.  
 
http://aristotle.com/  “….web-based services to help campaigns effectively track supporters, 
voters, fundraising, and volunteers  
 
http://www.huffingtonpost.com/laura-packard/so-youre-running-for-offi_b_4652935.html? 
Huffington Post article about how to launch a political campaign online. 
 
http://www.dsaspeakyourpeace.org  “The purpose of the Speak Your Peace Civility Project is to 
urge citizens to communicate in a more respectful and effective way.  

http://www.juneau.org/law/charter/charter.php
http://www.juneau.org/clerk/elections/
http://www.juneau.org/assembly/index.php
https://www.juneauschools.org/
https://www.juneauschools.org/board-of-education-ddebe663
http://doa.alaska.gov/apoc/
http://www.elections.alaska.gov/
http://codes.lp.findlaw.com/akstatutes/15
https://candidatebootcamp.com/blog/know-strengths-political-candidate/
http://www.localvictory.com/
https://www.ndi.org/dcc-campaign101
http://aristotle.com/
http://www.huffingtonpost.com/laura-packard/so-youre-running-for-offi_b_4652935.html
http://www.dsaspeakyourpeace.org/
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